James E. Schoenherr, FLMI

Freelance Writer, Editor and Creative Director for Wolfpak Creative Works,

Focusing on Sales and Marketing Programs, Projects and Publications

7618 Anne Marie Ct., Ste. 109

Citrus Heights, CA 95610

Voice:
916.723.8876

Fax:
916.723.3467

Email:  jeschoenherr@wolfpakcreativeworks.com
Web:
www.wolfpakcreativeworks.com
Overview

· A career devoted to marketing, creative direction, journalism, communications and corporate organization.  Skills applied primarily in the roles of marketing officer, publisher and majority owner of independent marketing agency.  Accomplished in verbal, visual and written presentations, including creation of business plans and brand development.  

· Senior career success in executing simultaneous, multi-tiered marketing and informational multi-media campaigns, including publications in explanation or promotion of employee benefits, insurance, and related health and family services.  Accomplished editor of special topic and special interest adjuncts to standing publications.  Networked to strategic partners, associate contractors, and the media as sources of distinctive background information and consultation.

· Entrepreneurial by nature, grounded in established business fundamentals.  An impartial editor, distinctive creative and technical writer, and team leader of consistently successful concepts.

Career Details

Independent Writer, Editor and Creative Director on a project basis

Wolfpak Creative Works

(Citrus Heights, California, 2000-current)

Determine and produce promotional needs for new company campaigns and new product and service lines for existing companies.  Compose free-lance pieces of all varieties and lengths for individuals, groups, departments and publications.  Projects include some or all elements of concepting print elements, direct response and related sales mechanisms, and coordination with the Internet, often based on the business plan and subsequent marketing strategies drafted or directed by Wolfpak.

Director, Individual and Small Group (ISG) Sales Promotion

WellPoint Health Networks, Inc. –


Blue Cross of California, BC Life & Health, and UNICARE (nationwide)

(Thousand Oaks, California, 1998-2000)

Determine sales collateral and sales promotion needs in the small group (to 50 employees), individual and senior health insurance markets.  Concept, produce and distribute product publications and materials accordingly, online and in hard copy, with a staff of 25 editors, graphic designers and account executives.

As part of the overall marketing strategy, edit and publish several two-to-full-color publications, including The Resource, The Source, HealthyExtensions and Healthy Living magazines.  Distribute to Blue Cross UNICARE insureds and sales personnel, including 7.3 million members and 55,000 brokers in 64 sales regions, nationwide.  Publications were quarterly or periodic, and often included focused inserts on family health, women’s physical and mental health issues, preventive medicine and fitness.

Vice President, Carrier Relations and Marketing

Publisher and Editor-in-Chief, Centerstone Publications

BenefitMall.com (formerly Centerstone Insurance and Financial Services)

(Woodland Hills, California, 1993-1998)

During my term, Centerstone grew from a two-office Southern California regional to become the nation’s leading employee benefits general agency in terms of sales, portfolio strength, affiliated brokers and geographic market.  Choreographer and author of the Internet-based business plan employed in the successful initial rounds of venture capitalization under the name BenefitMall.com.

Primary publication:  The Excellerator, circulation 50,000 brokers in three states, published bi-monthly, to 48 pages, full-color with special sections and separate special issues to 250,000 end-users.

Director, Creative Services

Los Angeles Business Journal

(Los Angeles, California, 1991-1993)

Orchestrated creative processes, production, and vendor management of promotions for several hundred corporate advertising clients of this flagship American Business Journal.  Key contact with the nation’s largest and most recognized marketing and advertising agencies.

Preferred targeting technique was special interest/key subject inserts in the Journal, and standalone publications produced for maximum editorial and revenue impact within the object audience.  Published 20+ such editions per year. 

President and CEO

All Write Enterprises, Inc.

(Fair Oaks, California, 1981-1991)

Founder and creative, journalistic and organizational force behind this privately held marketing, advertising and design boutique.  All Write Enterprises served select national accounts, including The Prudential Agricultural Investment Group, IBM Employees Federal Credit Union, The Sacramento Radiological Medical Group, and The Retirement Housing Foundation.  Critically recognized and a perennial on the regional list of “Top 25” agencies by gross billings.

Director of Governmental Compliance

Capital Life Insurance Company

(Denver, Colorado, 1978-1980)

Of note, drafted and obtained state-by-state DOI approval of the company’s master group policies – 25,000 words, Flesch-tested to a seventh grade reading level.

Director of Group Underwriting

The Royal Maccabees (formerly Maccabees Mutual Life Insurance Company)

(Southfield, Michigan, 1973-1978)

Directed 17 group disability underwriters for this Top 100 insurer, purveyor of life, AD&D and short- and long-term disability insurance, all group sizes and types, including METs, unions and associations, served by 13 offices nationwide.

Education/Professional

Fellow, Life Management Institute (FLMI)

Life Office Management Association

Industry equivalent to a Masters degree in Risk and Insurance

Specialization:  Group Insurance

Practical English and the Command of Words

The English Language Institute of America

Certificate with Creditable Merit

Bachelor of Arts

Michigan State University

College of Business

School of Accounting

Major:  Risk and Insurance

Minor:  English Composition

Noteworthy

· Guest lecturer at the business schools of UCLA, Pepperdine Masters Program, UC Davis and California State University at Sacramento.

· Secretary, Optimist Club of Sacramento, Inc. – 20-year member of local chapter of international fraternity devoted to the mental and physical well being of youth, especially the disabled.  Active participant in fundraising events and weekly meetings focused on dispersion of financial and manpower support to needy youth-supportive causes.

· Board Director, Camp Ross Relles – Marketing lead on board of directors of 230-acre non-sectarian camp for children in the foothills of the Sierra Nevada.  Funded by corporate donations, timber harvest and an annual All-California High School All-Star football game, the camp is devoted to providing a resident facility for 160 mentally, physically, economically or socially disadvantaged children, teens and staff.

· Volunteer, Shriners Hospitals for Children, Northern California – Individual and group recreational activities and individual visitations with severe burn and spinal cord-affected youth, to age 18.

· Volunteer, A Touch of Understanding – Individual and group presentations of the realities of various disabilities. Primarily in school settings, grades K-12.  Hands-on demonstrations and discussions of wheelchair-related disabilities, amputees and prostheses, blindness and animal-assisted disabilities, dyslexia and other mental anomalies.

· Positive Image Award, The Sacramento Area Mayor’s Committee on Disability Issues, Ann Rudin, Mayor. 

· Active participant in over 100 distance wheelchair and handcycling races, including the Boston, Los Angeles, San Francisco, Detroit, Sacramento and Twin Cities marathons.
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